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How to Do a Content Audit of Your Website
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Most people break out in a cold sweat when they see the word “audit.”

The good news is this post is not about traditional audits. It's actually about conducting a content audit on your website. However, just as with your

personal finances, content audits are necessary and when done correctly, are extremely beneficial for your website.

Depending on the size of your website, content reviews may take up to a few hours, but the benefit you'll reap from it will far outweigh your
investment. You can use them to find and correct SEO errors, discover which practices produce the best results, and improve your content
production process.

In this tutorial, you will learn everything necessary to conduct your first content audit, without reinventing the wheel. Here are the steps we will take:

1 You will learn how to gather primary data from sources such as Google Analytics;
2 Then you'll learn how to combine the data from different sources into one spreadsheet;

= Finally, you will receive tips on how to use the information you have collected in order to gain insight and find opportunities to improve your
content.

All of the tools recommended in this guide are either completely free or have a trial version.

You'll need to use spreadsheet software to collect and manipulate the information for your audit. Which provider you choose is up to you. The most



popular are Microsoft Excel and Google Spreadsheets. | recommend the latter because it is free and allows you to easily pull in and manipulate

data from external sources such as Google Analytics, which | show you how to do later.

However, people have complained that Google Spreadsheets tends to run slow as your spreadsheet grows. So if your site is pretty large, you may

want to use Excel.

Step 1: Gather SEO data

Generate a list of all URLs using Screaming Frog
The easiest way to gather data from your website is by downloading and running Screaming Frog (http://www.screamingfrog.co.uk/seo-spider/) on

your computer. This software is specifically created for SEO experts. While its free version is very useful (and will do for this content audit), most of

the advanced features are only available to paid users.
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Run the report for your site and export the results into a .csv file. Then upload (or paste) the file into a Google Spreadsheet.

Screaming Frog will give you a lot to work with and it is up to you to choose which information is most relevant to your analysis. Here are the data

points | find useful and why.

URL (duh)

Title (keywords)

Title length (characters)

Meta description (keywords)

Meta descriptions length (characters)
Word count

H1 and H2 headings (keywords)

I will cover these points in more detail, and elaborate on why they are important later in this tutorial.

Pulling in data from Google Analytics

Once you have collected all of your URLs in a spreadsheet, it’s time to grab even more data, and add it to your spreadsheet. As | mentioned in the

beginning, | use Google Spreadsheets because it allows you to pull in data from Google Analytics. Here’s how to do it.

First, go to the Add-ons menu in your spreadsheet and make sure you have Google Analytics installed (if you don’t, use Add-ons > Get add-ons...

to enable it).
Select Add-ons > Google Analytics > Create New Report:

Add-ons | Help  All changes saved in Drive

Google Analytics " Create new report

Get add-ons... Run reports



Manage add-ons... Schedule reports

[=] Meta Description 1 L Help
n evervt - S A

A new window will appear with several options:

1) Name Your Report

Name

2) Select Account Information

Account

Markov Unchained

4

Property
Markov Unchained

4

View (Profile)
All Web Site Data

4

3) Choose Metrics and Dimensions

Metrics
Search metrics...

Metrics Reference

Dimensions
Search dimensions

Dimensions Reference

If you have questions about using this add-on, check out
the developer guide for more detailed instructions.

Name your report (for example “MySite.com Unique Pageviews”)
Choose the site for which you’re collecting stats
Choose the metrics and dimensions you'll be using — in our example, the metric will be Unique Pageviews and the dimension Pages

Click on Create Report and a new sheet will appear with the details of the configuration you just created:

Report Name Unique views

Type core

View (Profile) ID / ids ga:82303269

Start Date

End Date

Last N Days 365

Metrics ga:uniquePageviews
Dimensions ga:pagePath

Sort

Filters ga:uniguePageviews>9
Segment

Sampling Level

Start Index

Max Results

Spreadsheet URL

You can use this worksheet to change some of the details of your report.

For example, in the example above | have set the report to collect data from Analytics for one year back (Last N Days field) and have included only



pages which have at least 10 unique visits (by adding ga:uniquePageviews>9 to the Filters field).

When you are happy with your configuration, select Add-ons > Google Analytics > Run reports.

Depending on the size of your site and the configuration of the report, it might take a few minutes, but in the end you should get a new sheet with

the data you requested.

Last Run On 5/4/2015 12:27:59
View (Profile) Name All Web Site Data
Total Results Found 30
Total Results Returned 30
Contains Sampled Data Ne

Totals For All Results

ga:uniquePageviews

3633
ga:pagePath ga:uniquePageviews
/ 1693
/404 .html?page=/not_found&from= 10
[7-browser-plugins-every-marketer-needs/ 208
labout/ 207
lauthorfilia-markow/ 43
lauthorfilia-markovipage/2/ 16
[category/career-advice/ 32
[category/creme-fraiche/ 13
Icategory/digital-marketing/ 38
Icategory/editorial/ 16
Icategory/personal-development/ 22
lereme-fraiche-1/ 77
lcreme-fraiche-2/ 41
Icreme-fraiche-3/ 33
levernote-new-web-app/ 36
Igoogle-amazon-rivalry-search/ 116

L P ad

This is just a small example of what you can achieve by pulling data from Analytics. The simplest way to improve your analysis is by adding more

metrics, here are some that you should consider:

(Unique) visits: already covered this in the example above

Entrances: very useful when analyzing the performance of your landing pages

Bounce rate: learn which pages have high/low bounce rates and why

Time on page: learn which part of your content is engaging and keeps visitors reading until the end

Collect data about social shares

Armed with the list of URL's you get from Screaming Frog, head over to SharedCount (http://sharedcount.com) and use the Bulk Upload function.

Note: You'll need to be logged in to use it — registering is free.

¥ SharedCount

Track URL shares, likes, tweets, and more.

URL FBLikes FB Shares FB Comments FB Total Tweets +1s Pins  Linkedin Shares StumbleUpon

[S LU g T Tl Clear Cache Bulk Upload

Run the report and export it to .csv to quickly add it to your spreadsheet.

SharedCount gives you stats from Facebook, Twitter, Google+, LinkedIn, Pinterest and StumbleUpon, but it's up to you which of these to keep for

your audit. For my site | find Twitter, Facebook, G+ and LinkedIn to be the most relevant.

Step 2: Putting all SEO data in one place



By now you should have multitudes of data scattered across different parts of your spreadsheet. It's time to combine them so that you can analyze

and draw insights quicker.

Here’s how we'll do it.

Please note: We'll be using the VLOOKUP function a lot in this section, so if you aren’t sure how it works, it's a good idea to watch a primer video
(https://iwww.youtube.com/watch?v=-WAEzokHSJM).
Choose one sheet that will serve as the Mastersheet for all your data. Of course, this could be a new sheet, but the one where you uploaded the

data from Screaming Frog is also a good candidate since you need to start with this data anyway.

It is very likely that some of the URLs Screaming Frog collects will not be needed for your audit.

For example, since | use WordPress, there is a bulk of URLs for author, category and tag archives, which | don’t need.

Use the filter function in Google Spreadsheets to hide these entries (they’ll still be in the spreadsheet, just not in plain sight). Here’s how to do it.

Select cell range and click the Filter button:

cHIY |5-

Click on the little drop-down button you see in the heading row of the column where you want to apply the filter.

Internal - HTML
Address Unique Pageviel=| Title 1 =
! 1693 Markov Unchained

A new dialog will appear. Type the text that you want to filter out in the text area and click Clear. Then click OK. Here’s how it should look.

A
Internal - HTML
Address i
! SotA—Z
Ivideo-re
Iwell-rou SortZ — A
I7-brows
Jabout! Filter: MH Y
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/google-
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Next, add a column for each metric of your Google Analytics data. In example 1, we only collected data on Unique Pageviews, so I'm going to add

only one column.

Use VLOOKUP to get the data from the relevant worksheet. One problem | ran into doing this, was that Screaming Frog gives you the full URL,

while Google Analytics trims out your base domain.

This can make running a VLOOKUP a lot harder. | found an easy hack to eliminate this issue on SpreadsheetPro

(http://spreadsheetpro.net/removing-the-first-x-number-of-characters-from-a-string-in-excel-and-google-spreadsheets/) though. Here’s how it works.

Use the RIGHT( ) function (it works both in Excel and Google Spreadsheets) to take only a number of characters from the end of the text string in a

given cell.

Since you want to cut out a certain number of characters from the beginning you need to use this (this assumes the URL you want to trim is located

in cell B1, so change accordingly):



=RIGHT(B1,LEN(B1)-[number of characters to remove])

LEN( ) is another formula, which gives you the length (in characters) of a particular string.

For example, the domain I've been using in this example — markovunchained.com, is exactly 30 characters long when you add “http://www.” So |

would need to write the following:

=RIGHT(B1,LEN(B1)-30)

This is what it looks like when | do it for all URLs in my sheet.

http:/fwww. markovunchained.com/ !
http:/iwww. markovunchained.com/video-repeats-would-ruin-soccer/ Ivideo-repeats-would-ruin-soccer/

http:/fwww.markovunchained.com/well-rounded-the-virtue-of-many-interests/  fwell-rounded-the-virtue-of-many-interests/
http:/fwww.markovunchained.com/7-browser-plugins-every-marketer-needs/  /7-browser-plugins-every-marketer-needs/

http:/fwww.markovunchained.com/about/ /about/
http:/fwww.markovunchained.com/no-curation-without-conversation/ Ino-curation-without-conversation/
http:/fwww. markovunchained. com/google-amazon-rivalry-search/ Igoogle-amazon-rivalry-search/
http:/fwww.markovunchained.com/creme-fraiche-1/ lereme-fraiche-1/
http:/fwww.markovunchained.com/why-markovunchained/ fwhy-markovunchained/
http:fhwww.markovunchained.comithe-best-podcasts-of-2014/ fthe-best-podcasts-of-2014/
http:/fwww.markovunchained.comfinkedin-endorsements-work/ Ninkedin-endorsements-work/
http:fiwww. markovunchained. comiproduct-development-need-not-be-chaotic/ /product-development-need-not-be-chaotic!
http:/fwww.markovunchained.comicreme-fraiche-2/ lereme-fraiche-2/
http:/fwww.markovunchained.com/tony-hsieh-most-important-currency/ ltony-hsieh-most-important-currency/
hitp:fiwww.markovunchained.com/evernote-new-web-app/ fevernote-new-web-app/
http:/fwww.markovunchained.com/creme-fraiche-3/ /creme-fraiche-3/

Now, it's much easier to do that VLOOKUP and add your Analytics stats to the main sheet. Remember that you can Hide columns (by right-clicking

on them) that you do not need for your analysis, but only use for your formulas.

Cut
Copy
Paste

¢ Paste special >

Insert 1 left
Insert 1 right
Delete column
Clear column

| de column

¢ Resize column...
I

SortsheetA — Z
SortsheetZ — A

Define named range...

Protect range...

Conditional formatting...

Data validation...

Now, repeat the same process for your SharedCount data. Woo! Done with the preparation phase, and on to the analyzing section.

Step 3: Audit and analyze your content

In this step you will be performing the core analysis, learning what works, what doesn’t, what needs to be repeated, improved and/or scrapped
altogether. Here is what you can do with the data you've collected.

Check SEO elements
The Screaming Frog report you ran earlier provides valuable information about the basics that have an effect on your search engine performance.
Review the information you have to find and fix common mistakes. These are the elements you should study.

Title, Heading and Meta Description
These are immensely important to your SEO as they guide search engines, telling them what your content is about. Thus, it is important that they

include your focus keyword for the given page.

Additionally, each element has nuances, which you should also aim to get right.



Title is what appears in search results. This is the place where you should target the most important and relevant keyword to your page.

Meta Description is what appears in search results as a short paragraph. Perhaps more important than stuffing it with keywords, you have to make
sure it is written for humans to read. Not only you will make your visitors happy, but it also has the potential to improve your ranking in search results
(because: you write a good description -> more people click on your site when they see it -> higher clickthrough rate = good signal to search

engines about your content).

Your Headings is where you should think about targeting so-called long-tail keywords. Trying to rank for basic keywords that have huge search
volumes (and consequently traffic) can be very challenging. On the other hand, there are hundreds, even thousands, of less competitive phrases,

which can still bring in good traffic and will also help with gaining advantage on those search terms which are hard to rank for.

Title and Meta Description Length
You should always remember to keep an eye on the length of your title and description because search engines will often choose a portion of each

particular field to show and truncate the rest.

How much users see also depends on the screen that they are using. Make your meta tags too long and this is what you might get.

5 The 8 Fundamentals for a Successful Inbound-Marketing ...
www.entrepreneur.com/article/237040 ~

Sep 5, 2014 - To succeed, you must learn the strategies and practices that work best in
2014, A deep understanding of inbound marketing best practices is ...

Many opinions exist on the optimal size of these two fields. The golden middle for the title tag appears to be 50-55 characters with 70 as the
absolute maximum (if you go above this, it will be truncated for sure). For the meta description, most experts agree that 150-160 characters is the
optimal length.

Use conditional formatting to highlight those pages where the title and description characters are more than the optimal length. I've developed a
color-coding system to do this. Here are the labels | use.

Green — 55 characters or less
Yellow — 56-70 characters
Red — 70+ characters

| Title 1 Length =/
16
62
67
57
24
53
59
39
40
44
56
58
40
61
50
40
Content, keywords and internal links

The auditing process offers you the opportunity to look at your content from above and make sure it is interesting, engaging and relevant.

Have you mentioned target keywords enough or too much? Have you targeted long-tail keywords in your content less than three to four times per
page?

Finally, make sure you have enough internal links within each page. Linking to at least two to three pages within the same site is a great tactic.

Always aim to link to deep resources, such as blog posts and content offers. Redirecting to one of your core pages (homepage, about, etc.) should
only be done when absolutely necessary.

Analyze your best content
With the information from Google Analytics and SharedCount you can find out where you really hit the nail on the head.

Combining this data with additional layers of information, such as word count and search traffic, can give you incredible insight. Here are a few

examples.



Ideal content length for most social shares
Using this technique you can determine how long your articles should be in order to maximize the number of social shares.

First, decide how you want to categorize length. | recommend the following labels:

Less than 500 words: Short
500-1000 words: Medium
More than 1000 words: Long

Create a new column and use a double IF formula. On my spreadsheet, it looks like this:

=IF(G3<500,"Short" IF(G3<1000,"Medium","Long"))

In the end you should get something like this:

Word Count [~ Length =

613 Medium
871 Medium
888 Medium
1231 Long

348 Short

947 Medium
959 Medium
837 Medium
237 Short

781 Medium
756 Medium
377 Short

716 Medium
953 Medium
539 Medium
773 Medium

Create another column to summarize all social shares.

1 FB Total [=] Tweets = G+1s [=] LinkedIn Shal~] Total Shares [~/
2 4 ] 2 8
7 7 o 4 18
o 14 2 7 23
o 0 "] 4] 0
3 10 1 14 28
1 8 1 11 21
0 5 1 10 16

Now, it’s time to create a Pivot table to combine both sets of data. In Google Spreadsheets select your entire data range and go to Data > Pivot

table, a new datasheet and dialog window will appear.

Using my example, | select Group by: Length and Display: Total shares with the option Summarize by: AVERAGE:

Report Editor *

Mastersheet!A2:N41 - Editrange..

Rows - Add field

Columns - Add field

Group by: Length X
Order: Descending -
Sort by: Length -

Show totals

Values - Add field

Display: Total Shares X

Summarize by: AVERAGE ~

Filter - Add field

Finally, in order to visualize your findings better, create a graph using data from the pivot table, here is what mine looks like.
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Unsurprisingly, longer articles tend to get more shares on average than shorter ones. You can use the same technique to see which are read by

more people (by using Unique pageviews instead of Total shares), but I'll let you try that yourself.

Best times to publish on your site
Using the same technique you can also discover when the best time to publish your content is in order to get the most visits and/or shares. To do

this, you'll need to pull information about dates of publishing and find out which day of week each corresponds to manually.

Note: I’'m sure there’s an automated way to do this. | just haven’t found it yet. If you know how to do it, please let me know in the

comments.

Analyze landing page performance
Google no longer publishes the exact search terms your visitors used to get to your site, but that doesn’t mean there is no way to deduct some of

this information.

First, you must register your website on Google Webmaster Tools (https://www.google.com/webmasters/).

Under Search Traffic > Search Queries you can learn some of the keywords you're ranking for and how your page ranks for each.
But even more useful conclusions can be drawn from your content audit.
Ideally, you're already using landing pages to target specific keywords.

Pull in data from Google Analytics about the number of people who enter your site from these pages (the relevant metric is called Entrances).

Analyze which ones perform well and see how well they rank for the targeted keywords. Don’t forget to also use Google Webmaster Tools.

Have a look at these pages and figure out what you did well on them in terms of structure, content, etc. Collect even more data from Analytics and

see how they perform in terms of bounce, average time spent on site, etc.

Step 4: Use the audit to guide your SEO strategy

The best way to make use of a content audit is to adopt a strategic approach and use your findings to create a strategy. | use four general buckets

for my content:

Leave as-is
Improve
Consolidate



Remove

If you are happy with the performance of a certain piece of content, it's up-to-date, relevant and of high-quality, leave it as it is.

If your content hasn’t been updated in a while, new information and research has emerged, or the article isn’t doing very well with the intended

keywords, mark it for improvement. Since your time and resources are limited, make sure to prioritize what you’ll work on first.

Some pieces of content may be better together. If you have articles dealing with similar topics, not doing so well in search rankings, you might want

to consider consolidating them into one, more in-depth resource.

For some sites with a lot of content, the best tactic may be to remove some of the content from the sitemap altogether. This way you will allow

search engine bots to focus only on those pieces of content that you think can be most beneficial to pagerank.

Conclusion

Content audits are extremely useful because they allow you to shift your focus and get a high-level view of your site’s performance.
If your site has been around for a while, you'll probably be surprised to find more than one SEO mistake or missing information on older articles.

Going through the process once or twice each year will also let you prioritize how you spend your time improving your site and will, without a doubt,

offer you a wealth of fresh ideas on how to improve it.
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CMTech -

This is really a unique idea for content audit. Content audit sometime become very tedious work. The procedures above explained by fetching and
combining data from Google analytics and Sharecount are really awesome idea, thanks

llia Markov

Thanks for the good words! They are really appreciated. Let me know if you have any ideas on how to improve the blog post :)

CMTech

Though we only believe in teaching content, the basic principal we always follow. Your content is good and informative that's why |
enjoyed it and could't resist myself from commenting & recommending to my other fellows, good luck!!

Mydeswebsite -

Great! we as a programming expert we follow theses step for SEO. There is also great Apps that can analyze a website and give a report about SEO in
your Website.

Have a nice day!

http://www.mydeswebsite.com
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